B/IATOAAPCTBEHHOE NMNCbMO

3aKpbiToe AkumoHepHoe Obulecto «Kpamoy» (3A0 «Kpamo») BbipaykaeT 6naroaapHOCTb AreHTCTBY
ARADA Event Marketing, 8 anue UM KosapeHko Bnagumupa lOpbeBuya, 3a npodeccMoHanbHyo opraHm3anmio un
nposeAeHMe KPeaTUBHOM LLOY-MPOrpamMmMbl, TPOMO-aKTUBHOCTM M KOMMNEKCHOIO TEXHUYECKOro obecneyeHuns
cteHaa komnaHum CRAMO Ha BbicTaBke MOCBU/1A4-2012.

Mporpamma mMeponpuaTUIA Ha Hallem CTeH/e, OpraHM30BaHHasA Ballum areHCTBOM, CTana APKUM U
WMHTEPECHbIM CObbITUEM Ha Hallem cTeHAe. bblna co3gaHa aTmocdepa AMHAMUYHOTO MEpPOonpPUATUA, KoTopan
npusnekna 6onblIoe KOMYECTBO rocTei BbICTaBKM, MHOTUE U3 KOTOPbIX OKa3aanCb NOTEHLUMAAbHbIMU
KANEHTaMM.

Halm oXunaaHus NnoaHOCTbIO ONPaBAANCh, U Mbl C YA0BOJIbCTBUEM FOTOBbI PEKOMEHA0BaTb Balue
areHcTBO BCeM Balumm noTeHLManbHbIM KAMEHTAM, a TaKKe 63 COMHeHWUI byaem paabl fafbHeENWeMY
B3aMMOBbITOAHOMY COTPYAHUYECTBY.

Mbi kenaem AreHcTey «ARADA» fanbluenllmx ycrnexos v npousetaHus!

leHepanbHbit anpekTop 3A0 «Kpamo» PomaHos B.1O.




